
AutoVerify – Brand logo guidelines
Primary logo – landscape

Primary logo colours

Product logos – each AutoVerify product has a unique logo

Clear space – landscape

Secondary logo – portrait Logo mark – favicon

Clear space – logo markClear space – portrait

Clearspace is defined by “A”. 

Ensure this area is clear of any other 
visual elements.

English

English

French

French

Placement

The primary logo is used on light and 
medium toned backgrounds until 
it fails AODA level AA compliance 
standards. 

The reverse (white) logo is used on  
dark backgrounds.

Minimum sizing

Any sizing smaller than the 
minimum spacing must use 
the logo mark. 

Digital 22px

Print 0.2”

Digital 130px Print 1.2”

Near Black

HEX  01061C
RGB 1 6 28
CMYK  84 76 58 77
PMS  Black 6

Blue 6

HEX  2054EA
RGB  32 84 234
CMYK  92 74 0 0
PMS  293 C

White

HEX FFFFFF
RGB  255 255 255
CMYK  0 0 0 0
PMS  White 0601

MD

TM MC
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